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Safe Harbor Notice

The following pages contain projections & estimates of financial information as well as market
and product developments for future periods. These projections & estimates are based on
information currently available which we believe to be reliable, but they involve risks &
uncertainties. Our actual results of operations & financial condition may differ significantly
from those contained in the projections & estimates. The projections & estimates should not

be interpreted as legally binding commitments, but rather as flexible information subject to

change occasionally.




Agenda

¢ 2021 Q2 Financial Results
¢ Business Update




Operations Key Points

* Total revenue (USD-denominated) of Q2’21 growth: +13% QoQ, +8% YoY
* |If denominated in NTD: +12% QoQ, +1.6% YoY

* Total revenue (USD-denominated) of H1'21 growth: +9.5% YoY
* If denominated in NTD: +3.4% YoY

* Revenue (USD-denominated) of 3 growing segments +28% YoY in Q2’'21; their revenue contribution
grew from 48% in Q2’20 to 57% in Q2’21
* PC-Create (B2C): +36% YoY
* Mobile App: +32% YoY
* New Biz: -21% YoY

* Revenue (USD-denominated) of 3 growing segments +29% YoY in H1'21; their revenue contribution
grew from 49% in H1’20 to 57% in H1'21
* PC-Create (B2C): +34% YoY
* Mobile App: +53% YoY
* New Biz: -36% YoY




Financial Results
(Un-audited)




Financial Highlights

2021 Q2

Income Statement

Revenue NT$421M, +12% QoQ, +1.6% YoY
Operating Profit NT$66M, +173% QoQ, +9.9% YoY
Net Profit NT$59M, +98% QoQ, +19.6% YoY

EPS NT$0.75

2021 H1

Income Statement

Revenue NT$798M, +3.4% YoY
Operating Profit NT$91M, -12.7% YoY
Net Profit NT$89M -29.6% YoY
EPSNT$1.12




2021 Q2 Consolidated IS

NTS$ (K) 2021 Q2 2021 Q1 QoQ 2020 Q2 YoY

Revenue 421,452 100.0% 376,391 100.0% 12.0% 414,887 100.0% 1.6%
COGS (43,032) -10.2% (39,850) -10.6% 8.0% (46,533) -11.2% -7.5%
Gross Profit 378,420 89.8% 336,541 89.4%  12.4% 368,354 88.8% 2.7%
R&D (121,923) -28.9% (107,661) -28.6% 13.2% (102,762) -24.8% 18.6%
S&M (159,789)  -37.9% (174,423)  -46.4%  -8.4% (177,763)  -42.9% -10.1%
G&A (30,453) -7.2% (30,206) -8.0% 0.8% (27,560) -6.6%  10.5%
Operating Expense (312,165) -74.1% (312,290) -83.0% 0.0% (308,085) -74.3% 1.3%
Operating Income 66,255 15.7% 24,251 6.4% 173.2% 60,269 14.5% 9.9%
FX Gain (Loss) (6,278) -1.5% (6,307) -1.7% -0.5% (19,959) -48% -68.5%
Investment Gain (Loss) (11,935) -2.8% (798) -0.2% 1395.6% (3,303) -0.8% 261.3%
Other Income (Loss) 26,093 6.2% 18,350 4.9% 42.2% 22,853 5.5% 14.2%
Non-operating Income (Loss) 7,880 1.9% 11,245 3.0% -29.9% (409) -0.1% Turn positive
Income before Tax 74,135 17.6% 35,496 9.4% 108.9% 59,860 14.4% 23.8%
Net Income 59,051 14.0% 29,821 79%  98.0% 49,366 11.9%  19.6%

EPS (NT$) 0.75 0.38 0.59




2021 H1 Consolidated IS

NTS (K) 2021 H1 2020 H1 YTD

Revenue 797,843 100.0% 771,641 100.0% 3.4%
COGS (82,882) -10.4% (88,548) -11.5% -6.4%
Gross Profit 714,961 89.6% 683,093 88.5% 4.7%
R&D (229,584) -28.8% (198,176) -25.7% 15.8%
S&M (334,212) -41.9% (326,110) -42.3% 2.5%
G&A (60,659) -7.6% (55,136) -7.1% 10.0%
Operating Expense (624,455) -78.3% (579,422) -75.1% 7.8%
Operating Income 90,506 11.3% 103,671 13.4% -12.7%
FX Gain (Loss) (12,585) -1.6% (13,292) -1.7% -5.3%
Investment Gain (Loss) (12,733) -1.6% 14,185 1.8% -189.8%
Other Income (Loss) 44,443 5.6% 50,896 6.6% -12.7%
Non-operating Income (Loss) 19,125 2.4% 51,789 6.7% -63.1%
Income before Tax 109,631 13.7% 155,460 20.1% -29.5%
Net Income 88,872 11.1% 126,153 16.3%  -29.6%

EPS (NTS) 1.12 1.50




Business & Product Update




*USD-denominated

2021 Q2 Product Mix

+36% YoY in revenue which is"
contributed by growth of
subscribers and renewal

revenue 3 5% 4%

PC-Create (B2C) New Biz
% 43%
18% (s
Robust growth in Mobile APP PC-OEM, ODD &
Others

revenue +32% YoY

-21% YoY in revenue, due to
pandemic such that business
development is slower than
expected

Revenue -11% YoY which
was attributed by OEM
bundle and PowerDVD
business

e 2021 Q2 top line growth is 8% YoY & revenue of 3 growing segments up 28% YoY




*USD-denominated

Product Mix YoY Trend

2021 Q2
* Revenue contribution of 3 growing
- 35% segments to total revenue grew
+28% US$ 8.5M from 48% in Q2’20 to 57% in Q2’21
US$ 6.7M YoV
15% * CyberLink’s product mix is getting
18% .
6% healthier.
4%
i 43%
2020 Q2 2021 Q2
PC-Create (B2C) Mobile APP New Biz PC-OEM, ODD &

Others




Revenue Trend of “3 growing segments combined” (2019 — 2021)
- becoming majority revenue source with strong YoY growth rate -

i i - 2020-H1 2021-H1
Revenue of 3 growing segments combined (us$ k) 2013-H1

10,000
8,537
7,677 49%
8,000

6,000 6,692

- / m 3 Segments Combined = OEM/ODD
4,000 o— -0

4,103 4,174 « 3 segments combined revenue stream continues growing strongly.
> 000 e 2021-Q2 vs 2020-Q2: 28% growth (2020-Q2 revenue boosted by pandemic)

e 2021-Q2 vs 2019-Q2: 105% growth
* 3 segments combined revenue stream represents higher and
higher percentage of total revenue
Ql Q2 Q3 Q4

* 2021-H1:57%
* 2020-H1:49%%
* 2019-H1: 36%

=@=2019 =9=-2020 =0-2021




*USD-denominated

1. PC-Create (B2C) Revenue Trend

* Renewal revenue from subscribers contributes more
and more on the revenue growth

% NOY . iy
3.806 360/7 5,172 * Continue acquiring more new customers by new
features and content offering to subscribers.
ot 2701 * Improved return-on-investment on ad spending
o s through various digital marketing programs:
* SEO (search engine optimization)
7198 cano * SEM (search engine marketing)
* Social Media Marketing
USSK * eMail Marketing, etc.
2020 Q2 2021 Q2 * For H2 this year, expect revenue YoY growth will

continue




*USD-denominated

2. Mobile App Revenue Trend

506 5,172
S Gas 32% YoY
’ —— 2701
841
664
7,198 6,439

USSK

2020 Q2 2021 Q2

* App revenue grew 32% YoY in Q2’21

Growth rate is not as high as previous few
guarters due to reduced ad spending in order to
increase return on investment on ad spending.

* For H2 this year, expect revenue YoY growth will
continue but at a lower growth rate

Due to reduced ad spending in order to increase
return on investment on ad spending




*USD-denominated

3. FaceMe Revenue Trend

e Revenue down 21% YoY in Q2’21

* Due to pandemic, tradeshows were cancelled and
5,172 not easy to setup customer meetings hence the

3,806
business development is slower than expected.
2,045 21% yoy | 201 * For H2 this year, we expect this revenue stream may
°7Yo ! . . .
841 | —0 c6a not have YoY growth since business dgvelopment is
slower than expected due to pandemic.
108 * We remain positive on long-term market demand
o on facial recognition applications. Hoping revenue
USSK growth may happen from 2022.

2020 Q2 2021 Q2




*USD-denominated

4. PC-OEM, ODD & Others

3,806 5,172
2,045
2,701
241
2=
-11% YoY
7198 TT——3  g439
USSK
2020 Q2 2021 Q2

e Revenue down 11% YoY in Q2’21

e For H2 this year, this revenue stream may have
sharper YoY decline due to below reasons:

* In H2 last year (2020-H2), the revenue was higher than
normal due to pandemic which drove a higher demand
on PC. As a result the OEM bundle revenue was higher
than normal last year. We will not have this bonus this
year.

* The percentage of PC shipped with an optical drive
(ODD) continues declining to have negative impact on
PowerDVD revenue.




Status on Investment on Perfect Corp

* The investment on Perfect Corp should be a good one
* |n total, the invested amount is USS36M

 Valuation based on latest Series-C pricing has reached US$141M
e 207M shares at $0.6829 per share per Series-C pricing

* In 2021-H1, Perfect Corp business and revenue continues growing as planned.




Summary

* The combined 3 growing segments has become major revenue source to drive future revenue growth.

* Create B2C business (on both PC/Mac & App) remains healthy growth, thanks to subscription model
and improved product features & content/effect offerings.

* On ad spending, we increased the spending significantly from 2020-Q2 until 2021-Q1 to boost subscription business. As we
have seen healthy renewal revenue to help growth, we started lower down the spending from 2021-Q2 and we don’t
expect to increase the YoY spending in H2 of this year.

* For this year, facial recognition market demand is slower than expected, but we remain positive on the
long-term market demand. We will continue develop solutions for specific vertical markets such as for
online banking and insurance transactions.

* For OEM/ODD product segment, we expect the revenue to shrink at a faster pace from H2 this year. As
the percentage of this revenue over the overall revenue is getting smaller and smaller, this negative
impact will become less significant over time.




For more information about CyberLink:
www.CyberLink.com

For IR inquiries, suggestions and comments:
investor@cyberlink.com

Thank You!




